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Optimize Customer Experience

REAL USER MONITORING (RUM)
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Business Dashboard 1
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Performance ana... User behavior

(Actions /min, Action duration, Active sessions, actions per session, entry and exit actions, bounce rate, conversion goals, ...
Apdex rating, JavaScript errors, 3rd
party providers, services...
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Active sessions
Watch the activity trend of your users. Af which time are the most sessions and when are users starting to use

Filter geo locations, users and user types

Start typing to filter...
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application. J' ¢ Frequent issue: User action duration degradation
Dynatrace reports recurring problem patterns as "frequent issues” Alerts are sent out only if severity increases.
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Self Service Customer Intelligence

for

digital marketing-, online campaign managers, product owners,
user experience experts, business analysts
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Self-service Customer Intelligence for the Business
Rich data visualization
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Big data analytics provide critical business information

* Understand customer behavior and experience across digital channels
e Blend Dynatrace data with other datasources (e.g. CRM) or offline data

e Let the business use Dynatrace data for their own account — self-service customer
intelligence
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Customer Segmentation Basket Churn Digital Channel ~ Omni-channel  Campaign
Journey & Targeting Abandonment Management  Optimisation Insights Optimisation




Session Replay

ONLINE STORE

Intuitively identify, troubleshoot and resolve
customer issues with an easy-to-use solution which
captures, indexes and visually replays the complete Weleome o /LAt Delno Storel

digital experience for every user in a movie-like
interface, providing additional visual context to every
transaction as part of a fully integrated DEM solution.

More info:


https://na01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3Due3Fzm2ne20%26feature%3Dyoutu.be&data=02%7C01%7Cricardo.fontes%40dynatrace.com%7Ca673a0be53cf42ac6be608d69ce85220%7C70ebe3a35b30435d9d677716d74ca190%7C1%7C0%7C636868918962490149&sdata=1bYYt%2BF29ZIC%2BiGKSSltu%2FBYmVn%2FUlXAra0n2PA8Jo4%3D&reserved=0

Synthetic Monitoring

Synthetic easyTravel demo booking Availability: easyTravel demo booking Feb 18 - Feb 24, 2019

Availability report

4 h 49 min

Tuesday 19th




Simulate, measure and compare your mobile and
Synthetic Monitoring e CIiCk path web channels using the world’s best synthetic-
monitoring network to monitor performance from
the geographies where your customers are located
and emulate real user behavior from around the

= = Q_ Search Dynatrace demo2...

Synthetic easyTravel demo booking

world.

Analysis

for monitor easyTravel demo booking

Location: Dublin (Amazon)

Analyze a specific run
Select run for detailed analysis 4 Aug28,22:30:00
16.90 s duration

Select action for detailed breakdown

< - % = .
e ’ chick on "Book Now”
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“Dynatrace synthetics has changed our

perception of what we CAN do...

The best part is that building and recording a
synthetic test takes no time at all. Its
gorgeous results coupled with reporting
impresses and informs both technical and
non-technical audiences.”

FIRST TECH FEDERAL CREDIT UNION



Digital Experience Monitoring (DEM)

REAL USER MONITORING

SESSION REPLAY

SYNTHETIC MONITORING

Holistic DEM strategy gives ultimate flexibility.
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www.dynatrace.com
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Head of Digital Experience
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